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 The Role of Positive Psychological Capital   
and Personality Traits on the Relationship      

of Conscious Awareness and Entrepreneurial 
Intention

 Tahir VAIZ1, Mehmet Ali EKEMEN2 

Abstract

A conceptual model including conscious awareness, positive psychological 
capital, personality traits and entrepreneurial intention is suggested with the 
purpose of providing a deeper understanding on the premises of entrepreneurial 
intention. Data is gathered from students studying in North Cyprus universities for 
the purpose of testing the suggested model (n= 400). The gathered data is analysed 
with SPSS 23 and AMOS programmes. The fi ndings of the analysis show that 
entrepreneurial intention is positively infl uenced by conscious awareness, positive 
psychological capital and personality traits. Moreover, it has been observed that 
positive psychological capital and personality traits play an intermediary role 
the eff ect of conscious awareness on entrepreneurial intention. The fi ndings 
of the research can be of benefi t for both researchers and practitioners. The 
present study not only provides information on entrepreneurial intention but also 
helps administrators to increase their awareness by presenting administrative 
recommendations.

Keywords: entrepreneurial intention, conscious awareness, positive 
psychological capital, personality traits. 

Introduction

When the recent studies in the organizational behaviour literature are examined, 
it can be seen that there has been an increase in the number of studies that generally 
examine the positive aspects of human psychology on daily life activities. This 
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has contributed to the growth in positive psychology in recent years. Although 
many academic studies have been conducted in the fi eld of positive psychology 
internationally, the number of studies conducted in Turkey has also increased 
in recent years (Akçakanat & Kose, 2018). The fi rst studies on the science of 
positive psychology emerged in the early 2000s (Oruç, 2015). The concept of 
conscious awareness is one of the topics that has been widely examined in the 
fi eld of positive psychology. The foundations of the mindfulness notion are based 
on Eastern meditation culture. When considered from a conceptual point of view, 
conscious awareness is defi ned as “turning the mind, emotions and attention of the 
individual to a certain point” (Kocaarslan, 2016). The level of conscious awareness 
can aff ect the decisions that an individual will make in his / her daily life cycle. The 
fi ndings in the literature also support the view that there is a signifi cant relationship 
between conscious awareness and behaviour (Jha, 2015: 122; Baumeister et al., 
2011: 331). Therefore, conscious awareness holds particular importance for both 
people’s psychological health and organizational concepts (Keng et al., 2011: 1). 
When considered individually, people with a high level of conscious awareness 
are those with high self-regulation, self-management and self-effi  cacy. When 
approached from an organizational perspective, employees with a high level of 
conscious awareness are considered as individuals who contribute to the realization 
of organizational goals and are benefi cial to the organization (Akçakanat & Köse, 
2018). In this regard, it can be seen that progress has been made towards improving 
the conscious awareness levels of people in recent years (Davis & Hayes, 2011: 
198; Janssen et al., 2018: 1).

Another concept closely related to the science of positive psychology is the 
notion of “entrepreneurship”. When analysed from a conceptual point of view, 
entrepreneurship is defi ned as an “individual seeing the existing opportunities, 
transforming such opportunities into job projects or setting up own business” 
(Uluhan, 2011: 7; Peneder, 2009: 2). Even though the positive psychological 
science is a relatively new area of study in comparison to other disciplines, 
the history of entrepreneurship dates back to the Neolithic period. Within this 
context, the history of entrepreneurship can be traced back to the era in which 
humankind sustained its existence by hunting (Ercan & Gökdeniz, 2009). It can 
be observed that the studies conducted on the notion of entrepreneurism became 
more widespread during the 1940s (Jones & Wadhwani, 2006: 2). In modern 
society, entrepreneurship is considered to be a part of economic growth and 
development (Er, 2013). Thus, entrepreneurs are deemed to be the engine of 
economic growth and studies conducted support the idea that there is a positive 
relationship between entrepreneurism and economic growth (Savrul, 2017: 320; 
Stam & van Stel, 2009 : 1; Stoica et al., 2020:1). Established businesses or those 
planned to be established by entrepreneurs will positively infl uence both the area in 
which they are/will be established as well as general economic growth. Therefore, 
the importance placed on entrepreneurs is continually increasing (Doğan, 2010). 
When approached conceptually, the notion of the entrepreneur is defi ned as “the 
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individual who realizes innovations and develops tested technologies” (Çetinkaya-
Bozkurt et al., 2012: 232).

In recent years, another notion closely related to the science of positive 
psychology that has increased in popularity is positive psychological capital. 
In the management literature, the concept of positive psychological capital is 
a relatively new term that is becoming more popular. According to Luthans 
et al., the concept of positive psychological capital is an important aspect for 
achieving superior productivity in individual and institutional contexts; they 
expressed that positive psychological capital involves the mutual interaction of 
four main dimensions: psychological resilience, self-effi  cacy, hope, and optimism 
(Luthans et al., 2004: 47; Gülen-Ertosun, 2016; Diržytė, 2013: 389). People 
believe that there is a meaningful relationship between positive psychological 
capital and psychological wellbeing and social support. For this reason, improving 
psychological wellbeing and increasing social support are important in terms 
of improving positive psychological capital (Li et al., 2014: 135). Moreover, 
individuals who have high perceptions of positive psychological capital also have 
high work motivations and productiveness is one of their strengths (Avey et al., 
2011: 127). Studies show that people with high positive psychological capital are 
not only successful in working life, but also have high levels of satisfaction with 
life and life quality (Santisi et al., 2020: 1).

Personality is a primary factor determining people’s lifestyles and daily routines. 
When observed from a conceptual perspective, the defi nition of personality is “the 
body of unique, consistent and stereotyped characteristics that distinguish the 
individual from others” (İnanç & Yerlikaya, 2010: 3). Another defi nition describes 
personality as “the signifi cative and distinctive emotions, ideas and behavioural 
patterns that express individual’s way of communicating either personally or 
with the social environment” (İnci, 2011: 267). As can be understood from the 
defi nitions made, the concept of personality includes stereotyped behavior patterns. 
Burger, 2006). 

According to the fi ndings in the literature, conscious awareness, entrepreneurship 
and positive psychological capital, which are among the current issues related 
positive psychological capital, play an important role in personal development of 
people. Moreover, the aforementioned notions are critical factors in professional 
and organizational life. On the other hand, it has been observed only a limited 
number of studies in the literature have dealt the relationship between these variables 
in the context of university students who are about to start their professional 
lives. Therefore, this study aims to examine the role of positive psychological 
capital and personality traits in the relationship between conscious awareness and 
entrepreneurial intention among university students.
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Literature review

Entrepreneurial Intention

Today, competition in the fi eld of economics is gradually increasing parallel to 
the rise of globalization. Recent developments in technology have also contributed 
to the competition between both individuals and institutions (Yildirim & Başer, 
2016: 175). Furthermore, social, economic and cultural development have emerged 
as important issues for countries. Entrepreneurs are considered as the engine of 
economic development, innovation, investment and creativity (Dhaliwal, 2016: 
4262; Şenturan & Şentürk, 2016: 812 Sürücü & Sesen, 2019; Valliere & Peterson, 
2010: 459). The reason why entrepreneurs are seen as an important part of economic 
growth is that individuals with entrepreneurial personalities are innovative and 
develop new production methods (Baumol & Strom, 2007: 233; Sürücü & Sesen, 
2019). While individuals who perform entrepreneurship activities are defi ned as 
entrepreneurs, entrepreneurship activity generally emerges according to the wishes 
and desires of entrepreneurs. In this context, entrepreneurship activity is the action 
carried out by an entrepreneur in an intentionally and planned manner (Naktiyok 
& Timuroğlu, 2009: 85).

There is a signifi cant relationship between entrepreneurship and an individual’s 
self-confi dence level, personality structure, risk-taking tendency and desire to 
achieve success (Damar, 2015: 89). Therefore, there is a meaningful relationship 
between entrepreneurship and the psychological structure of the individual. In 
the literature, it is seen that there are many studies that have focused on the 
relationship between the psychological structures of entrepreneurs and their 
entrepreneurial aspects. Studies have found that apart from variables such as self-
confi dence, risk-taking tendency and ambition for success, the level of conscious 
awareness is an important determinant of entrepreneurship. The reason behind 
this is the high motivation for success and self-development in individuals with 
a high level of conscious awareness (Silva & Duval, 2004: 13), in addition 
to the high motivation for success, which encourages the individual to pursue 
entrepreneurship (Collins et al., 2004: 95). Additionally, high patience, vision, 
concentration and self-confi dence (Akçakanat & Köse, 2018: 23) positively aff ect 
entrepreneurial behaviour in individuals with a high level of conscious awareness. 
The aforementioned characteristics are among the features that should be found 
in entrepreneurial individuals (Çetinkaya-Bozkurt, 2011: 12-15).

As can be seen, conscious awareness is one of the psychological variables that 
determine entrepreneurial behaviour. Another psychological variable aff ecting 
entrepreneurial behaviour like conscious awareness is positive psychological 
capital. When the research fi ndings on this subject in the literature are evaluated, it is 
found that positive psychological capital positively aff ects entrepreneurial intention 
(Hayward et al., 2009: 1; Özdemir & Özgüven, 2016: 5107; Bullough et al., 2014: 
473). The study conducted by Kahya (2019: 634) aimed to examine the relationship 
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between the positive psychological capital sub-dimensions and entrepreneurial 
intentions of individuals who applied for an entrepreneur certifi cation course. 
The fi ndings of the study showed that there was a positive signifi cant relationship 
between the self-effi  cacy and hope sub-dimensions of positive psychological 
capital and entrepreneurial intention. In the study conducted by Jin (2017: 1), it 
was reported that there were positive signifi cant relationships between the hope, 
self-effi  cacy and resilience sub-dimensions of positive psychological capital and 
the intention to start entrepreneurship. In this context, it was found that positive 
psychological capital positively aff ected entrepreneurial intention. In another study 
by Önay et al. (2017: 55), the aim was to examine the relationship between positive 
psychological capital and entrepreneurial intention in individuals working in 
companies operating in the production sector. A positive signifi cant diff erence was 
found between the self-effi  cacy and hope sub-dimensions of positive psychological 
capital and the entrepreneurial intentions of the employees. 

The main factor underlying the positive eff ect caused by positive psychological 
capital on entrepreneurial intention is the increase in the levels of desire and 
aspiration, which are triggered by positive psychological capital. Studies carried 
out on prospective entrepreneurs regarding this matter reported a directly 
proportional relationship between positive psychological capital and the levels 
of aspiration and desire. An increase in the levels of desire and aspiration was 
observed when an increase in positive psychological capital occurred (Sönmez, 
2018: 422). Therefore, supporting entrepreneurship and providing training to 
increase the level of positive psychological capital of individuals who have decided 
to become entrepreneurs will contribute to an increase in entrepreneurship (Öğe 
& Kaplan, 2017: 31).

When the fi ndings of the available studies in the literature are analysed, it 
can be seen that various studies have been conducted on the eff ect of conscious 
awareness on entrepreneurial intention (Regup, 2005: 451; Chinchilla & Garcia, 
2017: 205) and, according to these fi ndings, conscious awareness acts as a mediator 
on entrepreneurial intention (Yener et al., 2018: 347; Valliere & Hassannezhad, 
2019: 20). The reason for conscious awareness being a mediator on entrepreneurial 
intention is that it maintains and improves health (Rivoallan, 2018: 1). On the 
other hand, during the research process of the present study, it was observed that 
only a limited number of studies have been conducted on the mediatory role of 
conscious awareness on entrepreneurial intention in terms of university students 
who are studying in diff erent departments. For this reason, the present study, 
which focuses on university students, refers to conscious awareness as a mediator 
in determining entrepreneurial intention.

When the literature is reviewed, it is seen that a second mediator used for 
describing entrepreneurial intention is positive psychological capital. Apart from 
the studies focusing on adults and entrepreneurs, the results of other studies 
concerning university students also show that positive psychological capital is a 
mediator for entrepreneurial intention. Moreover, an increase in entrepreneurial 
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intention is observed when the positive psychological capital level increases 
(Contreras et al., 2017: 80; Zhao et al., 2020: 1). Additionally, studies show 
that positive psychological capital is also a parameter in in terms of the success 
of entrepreneurs (Paul & Devi, 2018: 2987; Juhdi et al., 2015: 110). According 
to Baluku and others, positive psychological capital is a mediator variable on 
entrepreneurial intention since it protects the psychological structure of the 
individual in the stressful business world (Baluku et al., 2018: 1). Within the scope 
of the present study, positive psychological capital was considered as a mediating 
variable on the entrepreneurial intention of university students.

This research makes three diff erent contributions to the literature. Firstly, 
the fi ndings obtained in this study will contribute to our understanding of the 
psychological precursors of entrepreneurial intention. Secondly, this research 
will make managerial suggestions to increase the entrepreneurial intention of 
university students and to increase the awareness levels of managers on the 
subject. Finally, the fi ndings obtained in this study are expected to improve 
the entrepreneurial personality structures of university students and raise their 
awareness of entrepreneurship.

Antecedents of Entrepreneurial Intention

The premises of entrepreneurial intention consist of motivation / motivation 
to achieve, uncertainty tolerance, self-confi dence, innovation, and emotional 
intelligence (Segal et al., 2005: 42; Margahana, 2019: 1; Miao et al., 2018: 1). 
In this context, individuals with strong entrepreneurship have high motivation 
for success and a fi ghting spirit to cope with all kinds of obstacles in case of 
uncertainty. Additionally, entrepreneurial individuals must be open to innovation. 
When they are open to innovation, they tend to respect and develop their own 
work. Emotional intelligence, which is one of the precursors of entrepreneurial 
intention, is also an important parameter for being an entrepreneur. Moreover, 
individuals with developed emotional intelligence can easily transfer their feelings 
and thoughts to business life (Çetinkaya-Bozkurt, 2011: 12).

In addition to the above-mentioned premises for entrepreneurial intention, 
some psychological factors can also be determinants of entrepreneurial intention. 
One of these features is conscious awareness. One of the main reasons why 
conscious awareness aff ects entrepreneurship intention is that some factors related 
to conscious awareness are also closely related to entrepreneurship. For example, 
individuals with a high level of conscious awareness also have a high level of self-
confi dence. In addition, the level of conscious awareness is also eff ective in the 
individual’s vision (Akçakanat & Köse, 2018: 22). Considering that there should 
be a high level of self-confi dence and vision in entrepreneurs, it is expected that 
conscious awareness will determine their entrepreneurial intention. Factors such 
as internal control and success motivation, which are closely related to conscious 
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awareness, can also be determinants of entrepreneurial intent (Karabulut, 2016: 
12). In this regard, the research fi ndings on university students also reveal that 
psychological factors aff ect entrepreneurship intention (Tong et al., 2011: 487; 
Sesen, 2012: 624).

One of the main theories explaining the relationship between conscious 
awareness and entrepreneurial intention is the theory of self-determination. 
According to the theory, there is a signifi cant relationship between self-ego and 
self-effi  cacy, which is closely related to conscious awareness and entrepreneurial 
intention (Kirkley, 2010: 41). Furthermore, it is known that individuals with a high 
level of conscious awareness act in a planned and programmed manner in their 
daily lives. Thus, planned behaviour theory as well as self-determination theory 
also explains the relationship between conscious awareness and entrepreneurship. 
In a study examining the theories explaining entrepreneurial intention in university 
students, it was found that self-determination and planned behaviour theory explain 
entrepreneurial intention at the 71% level (Al-Jubari et al., 2019: 1323). The 
following hypothesis has been developed for investigation in line with these studies 
and the existing literature.

Hypothesis 1: The level of conscious awareness signifi cantly aff ects 
entrepreneurial intention in university students.

Positive psychological capital, one of the concepts that has emerged in parallel 
with the development of positive psychology science, is an important determinant 
on the entrepreneurial intention of the individual. In the studies in the literature, it 
was found that positive psychological capital positively aff ects entrepreneurship 
intention (Baluku et al., 2019: 5; Hlatywayo et al., 2017: 166). It is stated that positive 
psychological capital sub-dimensions (resilience, optimism) aff ect entrepreneurial 
intention positively, underlying the importance of positive psychological capital 
as a determinant of entrepreneurial intention (Al Rasyid & Bangun, 2015: 297). 
The following hypothesis has been developed for investigation in line with these 
studies and the existing literature.

Hypothesis 2: PsyCap signifi cantly aff ects entrepreneurial intention in university 
students.

Apart from the psychological factors, other studies have focussed on the extent 
to which people’s personality traits aff ect entrepreneurial intention. The fi ndings of 
the study show that personality traits are determinants of entrepreneurial intention 
(Karabulut, 2016: 12; Chowdhury, 2018: 1) and it also reveals that entrepreneurial 
intention is at a particularly high level in individuals with a creative and risk-loving 
personality structure (Nidhi and Kumari, 2018: 34.). The following hypothesis has 
been developed for investigation in the light of the information in the literature.

Hypothesis 3: Personality traits signifi cantly aff ect entrepreneurial intention 
in university students. 
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Positive Intermediary Role of Positive Psychological Capital and 
Personality Traits

Personality traits play a mediating role in the eff ect of conscious awareness 
level on entrepreneurial intention. One of the main reasons is that personality 
traits positively aff ect positive psychological capital, and therefore, positive 
psychological capital can be considered to be an important determinant of 
entrepreneurial intention. Although the studies on this subject in the literature are 
limited, it has been determined that personality structures involving a strong sense 
of responsibility, openness to experience, and extroversion have positive eff ects 
on psychological capital (Erdem et al., 2016: 26). Considering that the personality 
structure of being open to innovation and being an extrovert is at the forefront in 
entrepreneurial individuals, it can be said that personality traits have a mediating 
role in the eff ect of conscious awareness level on entrepreneurial intention. The 
following hypothesis has been developed for investigation in the light of the 
information in the literature.

Hypothesis 4: Personality traits have a mediating role in the eff ect of the 
conscious awareness level on entrepreneurial intention in university students.

Although the studies on the mediating role of positive psychological capital in 
the eff ect of the conscious awareness level on entrepreneurial intention in university 
students are limited, it is expected that positive psychological capital does have 
a mediating eff ect on the eff ect of conscious awareness level on entrepreneurial 
intention. In order for the entrepreneurial intention to emerge, the conscious 
awareness level of the individual regarding new business opportunities must 
be high (Linan et al., 2013: 77). Considering that individuals with a high level 
of conscious awareness also have high levels of positive psychological capital 
(Roche et al., 2014: 484), it can be said that positive psychological capital has 
an intermediary role in the eff ect of conscious awareness level on entrepreneurial 
intention. When the aforementioned information in the literature is evaluated, the 
following hypothesis has been developed for research.

Hypothesis 5: PsyCap has a mediating role in the eff ect of conscious awareness 
on entrepreneurial intention in university students.

Methodology

Research Model

In order to help the reader gain a deeper understanding of the premises of 
entrepreneurial behaviours within the research, a conceptual model containing 
conscious awareness, positive psychological capital, personality traits and 
entrepreneurial intention has been developed. The model is shown in Figure 1.
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Figure 1. Research Model

Scales

A 68-question survey including 4 diff erent scales is used within the scope of 
the research.

Demographic Structure: The demographic structure consists of 6 questions that 
focuses on identifying the characteristic features of the employees.

Conscious Awareness: The “Conscious Awareness Scale” developed by Brown 
& Ryan (2003) was applied to identify the conscious awareness levels of the 
participant students. The study conducted on the Turkish validity and reliability 
of the scale was carried out by Özyeşil (2011). A 16-item scale was prepared by 
using the 5-point Likert system. Some of the statements used in the scale are as 
follows: “I can experience some emotions without realising it for a while”, “I forget 
a person’s name instantly after it is told to me” and “I automatically act without 
realising”. The Cronbach’s alpha coeffi  cient of the scale is .869.

Positive Psychological Capital: The participant students’ perceptions of capital 
were determined using the scale developed by Luthans et al. (2007); the validity 
and reliability check of the Turkish version of this scale was conducted by Bayir-
Öztekin (2018). A 5-point Likert system is used and the scale contains 24 items. 
Some of the statements used in the scale are as follows: “Things never work the 
way I want in this work place”, “I usually handle stressful matters with a calm 
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attitude” and “I always see the positive side of the things related to my job”. The 
Cronbach’s alpha coeffi  cient of the scale is calculated as .913.

Entrepreneurial Intention: The “Entrepreneurial Intention Scale”, which was 
developed by Linan and Chen (2009) and adapted into Turkish language by Şeşen 
and Basim (2012). was used for determining the entrepreneurial intentions. This is 
12-item scale prepared by using a 6-point Likert system. Some of the statements 
used in the scale are as follows: “I can create new work-related ideas”, “I can act 
quickly in order to seize the opportunities” and “I have the intention of launching 
my own business in the future”. The Cronbach’s alpha coeffi  cient of the scale is 
identifi ed as .859.

Personality Traits: The “10-Item Personality Scale” developed by Goslind 
et al. (2003) and, adapted into Turkish language by Atak (2013) was used for 
determining the personality traits of the participant students in the research. Five 
importance personality traits, namely openness to experience, responsibility, being 
extrovert, tender-mindedness and emotional stability, can be analysed with the 
scale. It is a 10-item scale prepared with a 5-point Likert system. Some of the 
statements used in the scale are as follows: “Extrovert, willing”, “Reliable, self-
disciplined” and “Traditional, non-creative”. The Cronbach’s alpha coeffi  cient of 
the scale is identifi ed as .792.

Control Variables: The literature shows that many factors such as gender, age 
and income aff ect entrepreneurial intention. The studies available in the literature 
indicate that socio-demographic variables are used as control variables (Önay 
et. all, 2017: 60). Within the scope of the present study, the control variables are 
identifi ed as gender, age and income. 

Findings 

Population and Sample

The population of the research comprised Turkish students studying in 
universities in the North Cyprus. There are 65,754 students studying in the North 
Cyprus (MEB, 2017). Determination of the sample size was evaluated with the 
formula (n = N.t2. p.q d2.(N-1)+ t2. p.q) suggested by Bartlett, Körtlik and Higgins 
(2001). Following the calculation, the sample size was specifi ed as 382, which is 
representative of the research population. Prior to the research, Rectors of North 
Cyprus universities were visited and after obtaining verbal approval from them, 
650 questionnaires were distributed to the students. A total of 505 of the students 
(77.6%) responded and fi lled in the questionnaires. The surveys were analysed by 
the researchers, resulting in 56 questionnaires being eliminated from the research 
due to a lack of information or errors when completing the form. Ultimately, data 
gathered from a total of 449 questionnaires were used in the present study.
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The participant profi le of the research was as follows: 227 females (50.6%), 222 
males (49.4%). Participants were from three diff erent age groups: 207 participants 
were from the 17-20 age group (46.1%), 212 from the 21-25 age group (47.3%) 
and, 30 participants were from the 26 and older age group (6.6%). In terms of 
the family income status of the participants, 92 individuals were in the $600 and 
below category (20.5%), 167 were in the $600-$1200 category (37.2%) and 190 
participants were in the $1200 and above category (42.3%).

The IBM SPSS 23 program was used in order to identify the direction and 
strength of the correlation between the variables evaluated within the scope of the 
research while the Pearson correlation coeffi  cient was also evaluated. The results 
are shown in Table 1.

Table 1. Average, Standard Deviation and Correlation Coeffi  cients

*p<0.10 **p<0.05 (N=449)

The correlation analysis results show that there is a meaningful and positive 
relation between the variables.

Confi rmatory Factor Analysis (CFA)

Research model confi rmatory factor analysis was carried out with the AMOS 
18 program. The fi ndings of the analysis are shown in Table 2.

Table 2. Model Fit Values

1. Conscious Awareness 3.00 .940

2. Entrepreneurial Inten� on 3.94 .828 .261**

3. PsyCap 3.09 .869 .123** .249**

4. Personality Traits 3.13 .516 .351** .202** .204**

Fit Indexes Good Fit Valid Fit Results

χ2 (CMIN) 0≤ χ2≤2df 2df≤ χ2≤3df 4345.745

χ2 /df (CMIN/df) ≤ 3 ≤4-5 2,730

CFI ≥0.97 ≥0.90 .960

RMSEA ≤0.05 0.06-0.08 .062

GFI ≥0.90 0.89-0.85 .927
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When Table 2 is analysed, one can observe that the valid fi t of the model 
is maintained (χ2/df=4345.745, RMSEA=0.062, CFI=0.960, GFI=0.927). The 
model’s goodness of fi t was evaluated by using χ2 (Chi square), df (Degrees 
of freedom) and the ratio of χ2/df and, the RMSEA (Root mean square error of 
approximation), CFI (Comparative Fit Index) and IFI (Incremental Fit Index) 
indexes.

Testing Hypotheses

The Process Macro developed by Hayes (2013) was used in terms of testing 
the hypotheses specifi ed within the scope of the research. Bootstrap resampling 
with 5000 replications was performed during the analyses, and a 95% bootstrap 
confi dence interval was applied. The results of the analysis conducted by controlling 
for gender, age and educational background are presented in Tables 3 and 4.

Table 3. Testing the mediatory role of PsyCap in the eff ect of conscious awareness on 
entrepreneurial intention: Bootstrap Results

* p<0.1, ** p<0.05, ** p<0.001, CA; Conscious Awareness, PsyCap; Positive 
Psychological Capital, EI; Entrepreneurial Intention

When Table 3 is analysed, it is seen that conscious awareness signifi cantly and 
positively aff ects entrepreneurial intention ( .215, .042

.134, 297  and PsyCap ( .108, .041 .027, 189
( .231, .047 .138, .324

Standardized

Coeff SE LLCI-ULLC

Conscious Awareness (CA) à PsyCap .108** .041 .027,  .189

PsyCap à Entrepreneurial Inten� on (EI) .231*** .047 .138,  .324

CAà EI .215*** .042 .134,  .297

Indirect Eff ect (CA à PsyCap à EI) .025** .013 .003,  .053

Total Eff ect (CA à EI) .240*** .042 .158,  .324
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Table 4. Testing the mediatory role of personality traits in the eff ect of conscious 
awareness on entrepreneurial intention: Bootstrap Results

* p<0.1, ** p<0.05, ** p<0.001, CA; Conscious Awareness, PsyCap; Positive 
Psychological Capital, EI; Entrepreneurial Intention

When Table 4 is analysed, it is seen that entrepreneurial intention ( .199, 
.045 .112, .288 and personality traits ( . 193, .024

.145, . 240  are signifi cantly and positively infl uenced by 
conscious awareness. Similarly, personality traits also signifi cantly and positively 
aff ect entrepreneurial intention ( .213, .082 .053, 
374

(  041 .207 .006, .086  

Results and discussion

Based on the fi ndings of the study, it was determined that the level of conscious 
awareness of university students signifi cantly aff ects entrepreneurship intention 
and also signifi cantly and positively eff ects positive psychological capital, while 
positive psychological capital positively and signifi cantly aff ects entrepreneurship 
intention. According to the fi ndings, Hypotheses 1, 2, 3 and 4 are accepted as 
valid, and it is therefore concluded that positive psychological capital has a 
mediating role in the eff ect of conscious awareness on entrepreneurial intention. 
The study fi ndings in the literature also support the results obtained in this study 
(Hayward et al., 2009: 1; Valliere & Hassannezhad, 2019: 20; Bullough et al., 
2014: 473). Moreover, in the studies in the literature, it is seen that there is a 
relationship between conscious awareness and entrepreneurial intention, as well 
as between positive psychological capital and entrepreneurial intention. It is 
striking that the eff ect of conscious awareness and positive psychological capital 

Standardized

Coeff SE  LLCI-ULLC

Conscious Awareness (CA) à PsyCap .108** .041 .027,  .189

PsyCap à Entrepreneurial Inten� on (EI) .231*** .047 .138,  .324

CAà EI .215*** .042 .134,  .297

Indirect Eff ect (CA à PsyCap à EI) .025** .013 .003,  .053

Total Eff ect (CA à EI) .240*** .042 .158,  .324
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on entrepreneurial intention is examined. In this study, in addition to the research 
fi ndings in the literature, the eff ect of positive psychological capital on the eff ect 
of conscious awareness on entrepreneurial intention is discussed. In this context, it 
can be said that deeper fi ndings have been reached regarding the eff ect of positive 
psychological capital on entrepreneurial intention.

The eff ect of conscious awareness on entrepreneurial intention as well as the 
fact that positive psychological capital is the mediating variable in the eff ect 
of conscious awareness on entrepreneurial intention were expected results by 
the researchers. This is because the sub-dimensions of the concept of positive 
psychological capital (psychological resilience, self-effi  cacy, hope, optimism), 
which were introduced to the literature by Luthans et al. (2004: 47), are the 
qualities that should be found in individuals with an entrepreneurial personality 
structure, which are closely related to entrepreneurial intention. In fact, when 
individuals with a strong entrepreneurial aspect engage in solving problems, 
skills such as psychological resilience, hope and optimism are expected to be at 
a high level. In addition, individuals with high entrepreneurial intentions have 
a high level of self-effi  cacy regarding the areas they will move towards has an 
important role in maintaining the success of the enterprise. In this context, it can 
be said that the mediating role of positive psychological capital in explaining 
entrepreneurial intention is a theoretically expected result. When it is considered 
that there is a positive signifi cant relationship between the positive psychological 
capital sub-dimensions and entrepreneurial intention in studies in the literature 
(Özdemir & Özgüven, 2016: 5107; Önay et al., 2017: 55; Kahya, 2019: 634), the 
results obtained in the present study are in line with the literature.

When the fi ndings regarding the mediating role of personality traits in the eff ect 
of conscious awareness on entrepreneurial intention were evaluated in the present 
study, it was found that conscious awareness aff ected both entrepreneurial intention 
and personality structure positively and signifi cantly, while personality traits also 
positively and signifi cantly aff ected entrepreneurial intention. According to these 
results, it was determined that personality traits have a mediating role in the eff ect 
of conscious awareness on entrepreneurial intention, and therefore, Hypothesis 
5 is corroborated. In addition to the results of the present study being in parallel 
with the literature (Sönmez, 2018: 422; Jin, 2017: 1), the eff ects of conscious 
awareness on entrepreneurial intention are generally discussed in other studies, 
and it is observed that the mediating role of personality traits in the relationship 
between conscious awareness and entrepreneurial intention has not been discussed. 
Hence, it can be said that the research conducted in this context has revealed more 
comprehensive results when compared with other study fi ndings.

It is known that the process of students entering professional life begins 
following their graduation from university. Entrepreneurship is considered as 
a choice of profession, similar to other profession preferences. The personality 
characteristics of an individual during the career selection process or in the phase 
of turning to any business fi eld are determinant on the occupation fi eld, career 
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choice and satisfaction with the choice of profession. The fi ndings of the present 
research on students in diff erent age groups support the view that personality is 
an important determinant of profession and career preferences (Jin et al., 2009: 
47; Lounsbury et al., 2005: 1; Seibert & Kraimer, 2001: 1). One of the main 
reasons behind this is that personality traits are determinants of career motivation 
(Buddeberg-Fischer et al., 2006: 1). Considering that entrepreneurial intention is 
also a professional orientation, it can be said that the mediating role of personality 
in explaining entrepreneurial intention is a result that is compatible with the 
literature. The fi ndings obtained in the limited amount of studies focused on the 
direct eff ect of personality traits on entrepreneurial intention also show that the 
personality structure of being open to experience and extrovert positively aff ects 
entrepreneurial intention (Erdem et al., 2016: 26). Within this context, it can be said 
that the personality variable is a parameter that aff ects entrepreneurial intention 
as in the selection of other professions.

Conclusion

When the fi ndings of this study and the results of similar studies available in 
the literature are evaluated, it is seen that conscious awareness has a signifi cant 
positive eff ect on entrepreneurial intention and both positive psychological capital 
and personality are mediating variables in the eff ect of conscious awareness on 
entrepreneurial intention. It is recognised that the development of entrepreneurship 
and the increase in the number of entrepreneurs in the labour market have an 
important place in the national economy. Therefore, in order to increase the 
entrepreneurial intention of university students who are at the beginning of their 
professional lives, students can be given training to increase their conscious 
awareness and positive psychological capital levels. Additionally, training can be 
provided to students in order for them to gain personality traits that will positively 
aff ect their entrepreneurial intentions.

Although entrepreneurial intention is closely related to the psychological 
characteristics and personality structure of university students, the training to be 
given on this subject is important for developing entrepreneurial intention and 
gaining entrepreneurship awareness. Entrepreneurship courses can be included in 
the curricula of university students taking into consideration the course contents 
and employment areas of the departments in which they study.

Within the scope of present study, it was determined that conscious awareness 
and positive psychological capital are important determinants of entrepreneurial 
intention. In this context, it can be said that psychological factors have an important 
eff ect on entrepreneurial intention. However, there are limited studies on how 
other psychological factors (emotional intelligence, self-confi dence, motivation 
for success, perceived social support, and psychological resilience) have an eff ect 
on people’s occupational preferences and entrepreneurial intentions. In this regard, 



REVISTA DE CERCETARE SI INTERVENTIE SOCIALA - VOLUMUL 78/2022

56

studies can be conducted to examine the eff ects of diff erent psychological factors on 
entrepreneurial intention. More comprehensive fi ndings can be obtained regarding 
the eff ects of psychological factors on entrepreneurial intention.

References

Akçakanat, T., & Köse, S. (2018). “Mindfulness: A conceptual study.” International Journal 
of Business Economics and Management Perspectives, 2(2), 16-28.

Al Rasyid, A., & Bangun, Y. R. (2015). The Relationship between psychological capital and 
entrepreneurial traits: A case study of MBA SUM IT students in Bandung. Journal 
Of Business and Management, 4(3), 297-316.

Al-Jubari, I., Hassan, A., & Linan, F. (2019). Entrepreneurial intention among university 
students in Malaysia: integrating self-determination theory and the theory of 
planned behavior. International Entrepreneurship and Management Journal, 15(4), 
1323-1342.

Atak, H. (2013). The Turkish adaptation of the ten-item personality inventory. Archives 
of Neuropsychiatry, 50(4), 312-318.

Avey, J. B., Reichard, R. J., Luthans, F., & Mhatre, K. H. (2011). Meta‐analysis of the 
impact of positive psychological capital on employee attitudes, behaviors and 
performance. Human resource development quarterly, 22(2), 127-152.

Baluku, M. M., Kikooma, J. F., Bantu, E., & Otto, K. (2018). Psychological capital 
and entrepreneurial outcomes: The moderating role of social competences of 
owners of micro-enterprises in East Africa. Journal of Global Entrepreneurship 
Research, 8(1), 26.

Baluku, M. M., Matagi, L., Musanje, K., Kikooma, J. F., & Otto, K. (2019). Entrepreneurial 
socialization and psychological capital: Cross-cultural and multigroup analyses 
of impact of mentoring, optimism, and self-effi  cacy on entrepreneurial 
intentions. Entrepreneurship Education and Pedagogy, 2(1), 5-42.

Baumeister, R.F., Masicampo E.J., & Vohs, K.D. (2011). Do conscious thoughts cause 
behavior?. Annual Psychology Review, 62 (1), 331-361.

Baumol, W.J., & Strom, R.J. (2007). Entrepreneurship and economic growth. Strategic 
entrepreneurship journal, 1(3‐4), 233-237.

Bayir-Öztekin, Ö. (2018). The Relationship between authentic leadership, psychological 
capital, work related fl ow and school achievement. Master’s Thesis, Eskisehir 
Osmangazi University Institute Of Educational Sciences, Eskişehir.

Bozkurt, Ö. Ç., Kalkan, A., Koyuncu, O., & Alparslan, A. M. (2012). Development 
of entrepreneurship in Turkey: A qualitative study on entrepreneurs. Journal of 
Süleyman Demirel University Institute of Social Sciences, 1 (15), 230-247.

Brown, K.W., & Ryan, R.M. (2003). The Benefi ts of being present: Mindfulness and its 
role in psychological well-being. Journal of Personality and Social Psychology, 
84, 822-848.

Buddeberg-Fischer, B., Klaghofer, R., Abel, T., & Buddeberg, C. (2006). Swiss residents’ 
speciality choices–impact of gender, personality traits, career motivation and life 
goals. BMC Health Services Research, 6(1), 137.



57

REVISTA DE CERCETARE SI INTERVENTIE SOCIALA - VOLUMUL 78/2022

Bullough, A., Renko, M., & Myatt, T. (2014). Danger zone entrepreneurs: the importance of 
resilience and self–effi  cacy for entrepreneurial intentions. Entrepreneurship Theory 
and Practice, 38(3), 473-499.

Burger, J. M. (2006). What the science of personality psychology says about human nature. 
1st Edition. Istanbul: Kaknus

Chinchilla, A., & Garcia, M. (2017). Social entrepreneurship intention: Mindfulness 
towards a duality of objectives. Humanistic Management Journal, 1(2), 205-214.

Chowdhury, M. A. H. (2018). Infl uence of personality traits and social norms on 
entrepreneurial intentions of business administrations’ students of sylhet. Journal 
of Business and Management, 20(1), 1-6.

Collins, C. J., Hanges, P. J., & Locke, E. A. (2004). The relationship of achievement 
motivation to entrepreneurial behavior: A meta-analysis. Human performance, 17(1), 
95-117.

Contreras, F., De Dreu, I., & Espinosa, J. C. (2017). Examining the relationship between 
psychological capital and entrepreneurial intention: An exploratory study. Asian 
Social Science, 13(3), 80-88.

Damar, A. (2015). The eff ect of entrepreneurial personality traits on students’ entrepreneurial 
tendencies: a comparative research at Sannio University and Selcuk University, 
Master Thesis, Selcuk University, Institute of Social Sciences, Konya.

Davis, D. M., & Hayes, J. A. (2011). What are the benefi ts of mindfulness? A practice 
review of psychotherapy-related research. Psychotherapy, 48(2), 198.

Dhaliwal, A. (2016). The role of entrepreneurship in economic development. International 
Journal of Scientifi c Research and Management, 4 (6).

Diržytė, A. (2013). Research on positivity and psychological capital at science and study 
institutions in the USA. Intelektinė Ekonomika, 7(3), 389-395.

Doğan, S., Altin, H., & Başar, E. (2010). Entrepreneurship for vocational schools. 1st 
Edition. Ankara: Nobel Yayin Dağitim.

Er, P. H. (2012). The place of entrepreneurship and innovation concepts in economic 
thought: Joseph A. Schumpeter. Selçuk University Social Sciences Institute Journal, 
29,76-84.

Ercan, S., & Gökdeniz, İ. (2009). Kazakhstan in terms of the development process of 
entrepreneurship and entrepreneurship. Bilig Turkish World Journal of Social 
Sciences, 49, 59-82.

Erdem, H., Deniz, M., & Kalkin, A. G. G. (2016). The eff ect of personality traits and 
locus of control on psychological capital: a research on management’s control 
function. 1st International Applied Sciences Congress: “Social Capital”. Gümüşhane 
University, Gümüşhane.

Gosling S.D., Rentfrow, P.J. and Swann, W.B. (2003). A very brief measure of the big fi ve 
personality domains. J Res in Pers, 7, 504-528.

Gülen-Ertosun, Ö. (2016). Examining the relationship of positive psychological capital 
to job perception, individual and job-oriented outcomes: An experimental and 
empirical study. Doctoral Thesis, Gebze Technical University Institute of Social 
Sciences, Kocaeli.

Hayes, A. F. (2013). Introduction to mediation, moderation, and conditional process 
analysis: A regression-based approach. New York: The Guilford Press.



REVISTA DE CERCETARE SI INTERVENTIE SOCIALA - VOLUMUL 78/2022

58

Hayward, M. L., Forster, W. R., Sarasvathy, S. D., & Fredrickson, B. L. (2010). Beyond 
hubris: How highly confi dent entrepreneurs rebound to venture again. Journal Of 
Business Venturing, 25(6), 569-578.

Hlatywayo, C. K., Marange, C. S., & Chinyamurindi, W. T. (2017). A hierarchical 
multiple regression approach on determining the eff ect of psychological capital 
on entrepreneurial intention amongst prospective university graduates in South 
Africa. Journal of Economics and Behavioral Studies, 9(1 (J)), 166-178.

İnanç, B. Y., & Yerlikaya, E. E. (2017). Theories of personality. 3rd Edition, Ankara: 
Pegem.

İnci, E. (2011). Personality development. Deniz, E. Development in early childhood (pp 
24:35). Ankara: Ertem.

Janssen, M., Heerkens, Y., Kuijer, W., Van Der Heijden, B., & Engels, J. (2018). Eff ects 
of Mindfulness-Based stress reduction on employees’ mental health: A systematic 
review. PloS one, 13(1). 1-37. 

Jha, S. (2015). Conscious and non-conscious decision making in consumer choice: a 
conceptual model. South Asian Journal Of Management, 22(3), 122.

Jin, C. H. (2017). The eff ect of psychological capital on start-up intention among young 
start-up entrepreneurs. Chinese Management Studies.

Jin, L., Watkins, D., & Yuen, M. (2009). Personality, career decision self-effi  cacy and 
commitment to the career choices process among Chinese graduate students. Journal 
of Vocational Behavior, 74(1), 47-52.

Jones, G., & Wadhwani, R. D. (2006). Entrepreneurship and business history: Renewing 
the research agenda. Division of Research, Harvard Business School, 1-48. 

Juhdi, H., Hamid, R. A., Rizal, A. M., & Juhdi, N. (2015). Psychological capital and 
entrepreneurial success: A Multiple-mediated relationship. European Journal of 
Interdisciplinary Studies, 1(2), 110-133.

Kahya, V. (2019). The eff ect of psychological capital on entrepreneurship tendency: A 
research on trainees participating in KOSGEB entrepreneurship training. OPUS 
International Journal of Society Research, 9(12), 636-657. 

Karabulut, A. T. (2016). Personality traits on entrepreneurial intention. Procedia-Social 
and Behavioral Sciences, 229, 12-21.

Keng, S. L., Smoski, M. J., & Robins, C. J. (2011). Eff ects of mindfulness on psychological 
health: A review of empirical studies. Clinical Psychology Review, 31(6), 1041-
1056.

Kirkley, W.W. (2010). Self-determination and entrepreneurship: personal values as 
intrinsic motivators of entrepreneurial behavior. Doctoral Dissertation Massey 
University in Auckland, New Zealand. 

Kocaarslan, B. (2016). Conscious awareness, learning strategies and learning styles in 
professional music education. Doctoral Dissertation, Marmara University Institute 
of Educational Sciences, Istanbul.

Li, B., Ma, H., Guo, Y., Xu, F., Yu, F., & Zhou, Z. (2014). Positive psychological capital: 
A new approach to social support and subjective well-being. Social Behavior and 
Personality: An İnternational Journal, 42(1), 135-144.

Linan, F., Chen, Y.W. (2009). Development and Cross-Cultural Application of a Specifi c 
Instrument to Measure Entrepreneurial Intentions. Entrepreneurship Theory and 
Practice, 33(3),119-144.



59

REVISTA DE CERCETARE SI INTERVENTIE SOCIALA - VOLUMUL 78/2022

Linan, F., Nabi, G., & Krueger, N. (2013). British and Spanish entrepreneurial intentions: 
A comparative study. Revista De Economía Mundial, (33), 73-103.

Lounsbury, J. W., Hutchens, T., & Loveland, J. M. (2005). An investigation of big fi ve 
personality traits and career decidedness among early and middle adolescents. 
Journal Of Career Assessment, 13(1), 25-39.

Luthans, F, Avolio, B.J., Avey, J.B. and Norman, S.M. (2007). Positive psychological 
capital: Measurement and relationship with performance and satisfaction. Personel 
Psychology, 60, 541-572.

Luthans, F., Luthans, K. W., & Luthans, B. C. (2004). Positive psychological capital: 
Beyond human and social capital. Business Horizons, 47(1), 45-50.

Margahana, H. (2019). Self effi  cacy, self personality and self confi dence on entrepreneurial 
intention: Study on young enterprises. Journal of Entrepreneurship Education, 22(1), 
1-12.

Miao, C., Humphrey, R. H., Qian, S., & Pollack, J. M. (2018). Emotional intelligence 
and entrepreneurial intentions: An exploratory meta-analysis. Career Development 
International.

Naktiyok, A., & Timuroğlu, M. K. (2009). The eff ect of students’ motivational values 
on entrepreneurial intentions and an application. Atatürk University Journal of 
Economic and Administrative Sciences, 23 (3), 85-103.

Nidhi, Dr., & Kumari, K. (2018). Personality traits as determinants of entrepreneur intention: 
A study on college students. International Journal for Research in Engineering 
Application & Management, 4(5), 34-39.

Öğe, S., & Kaplan, M. (2017). An evaluation on the role of positive psychological capital 
in entrepreneurship education. Balkan and Near Eastern Journal of Social Sciences, 
3 (4), 28-33.

Önay, I., Ayas, S., Uğurlu, Ö. Y., & Önay, M. B. (2017). The relationship between 
psychological capital and entrepreneurial intention. Gazi Journal of Economics 
and Business, 3(3), 55-66.

Oruç, E. (2015). The eff ect of positive psychological capital on political behavior: A 
study on academics. Doctoral Dissertation, Sakarya University Institute of Social 
Sciences, Sakarya

Özdemir, A., & Özgüner, M. (2016). The eff ect of psychological capital on entrepreneurship: 
A study on university students The eff ect of psychological capital on entrepreneurship 
tendency: A study on university students. Journal of Human Sciences, 13 (3), 5107-
5121.

Özyeşil, Z. (2011). Investigation of university students in terms of conscious awareness 
personality traits and some variables. Master Thesis, Selcuk University Institute 
of Educational Sciences, Konya.

Paul, M.T., & Devi, U. (2018). Exploring the relationship between psychological capital and 
entrepreneurial success. International Journal of Pure and Applied Mathematics, 
119(18), 2987-2999. 

Peneder, M. (2009). The meaning of entrepreneurship: A modular concept. Journal of 
Industry, Competition and Trade, 9(2), 77-99.

Rerup, C. (2005). Learning from past experience: Footnotes on mindfulness and habitual 
entrepreneurship. Scandinavian Journal Of Management, 21(4), 451-472.



REVISTA DE CERCETARE SI INTERVENTIE SOCIALA - VOLUMUL 78/2022

60

Rivoallan, G. (2018). The role of mindfulness in the development of resilience in 
entrepreneurs Doctoral dissertation, Sheffi  eld Hallam University, Sheffi  eld. 

Roche, M., Haar, J. M., & Luthans, F. (2014). The role of mindfulness and psychological 
capital on the well-being of leaders. Journal Of Occupational Health 
Psychology, 19(4), 476.

Santisi, G., Lodi, E., Magnano, P., Zarbo, R., & Zammitti, A. (2020). Relationship between 
Psychological Capital and Quality of Life: The Role of Courage. Sustainability, 12(13), 
2-14.

Savrul, M. (2017). The impact of entrepreneurship on economic growth: GEM data 
analysis. Journal of Management Marketing and Logistics, 4(3), 320-326.

Segal, G., Borgia, D., & Schoenfeld, J. (2005). Motivation to be an entrepreneur. 
International Journal of Entrepreneurial Behavior and Research. 11(1), 42-57.

Seibert, S. E., & Kraimer, M. L. (2001). The fi ve-factor model of personality and career 
success. Journal of Vocational Behavior, 58(1), 1-21

Şenturan, Ş., & Şentürk, N. (2016). Development of entrepreneurship and the importance 
of microfi nance applications. International Journal of Management, Economics 
and Business, 30, 812-822.

Sesen, H. (2013). Personality or environment? A comprehensive study on the entrepreneurial 
intentions of university students. Education+ Training, 55(7), 624-640.

Şeşen, H. and Basim, H. N. (2012). The impact of demographic factors and personality 
on the entrepreneurial intention: A study on students in sport sciences departments. 
Ege Academic Review, 12, 21-28.

Silvia, P. J., & Duval, T. S. (2004). Self-awareness, self-motives, and self-
motivation. Motivational Analyses Of Social Behavior: Building On Jack Brehm’s 
Contributions To Psychology, 57-75.

Stoica, O., Roman, A., & Rusu, V. D. (2020). The Nexus between entrepreneurship and 
economic growth: A comparative analysis on groups of countries. Sustainability, 12(3), 
2-19.

Surucu, L., & Sesen, H. (2019). Entrepreneur�al Behav�ors �n the Hosp�tal�ty Industry: 
Human Resources Management Pract�ces and Leader Member Exchange 
Role. Rev�sta de Cercetare s� Intervent�e Soc�ala, 66.

Tong, X. F., Tong, D. Y. K., & Loy, L. C. (2011). Factors infl uencing entrepreneurial 
intention among university students. International Journal Of Social Sciences And 
Humanity Studies, 3(1), 487-496.

Uluhan, R. (2012). Kendi işini kurmak isteyenler için girişimcilik kilavuzu. İstanbul: Aile 
Eğitim Programi.

Valliere, D., & Hassannezhad, Z. (2019). Mindfulness, creativity, and novelty production 
of entrepreneurs. Kindai Management Review, 7, 20-28.

Valliere, D., & Peterson, R. (2009). Entrepreneurship and economic growth: Evidence from 
emerging and developed countries. Entrepreneurship & Regional Development, 21(5-
6), 459-480.

Yener, S., Arslan, A., & Demirtaş, Ö. (2018). The mediating role of temperament 
and character on the relationship between mindfulness and entrepreneurial 
personality. Journal of East European Management Studies, 23(3), 404-425.



61

REVISTA DE CERCETARE SI INTERVENTIE SOCIALA - VOLUMUL 78/2022

Yildirim, O., & Başer, E. (2016). An evaluation on changing information websites within 
the scope of internet entrepreneurship. Global Media Journal TR Edition, 6 (12), 
172-200.

Zhao, J., Wei, G., Chen, K. H., & Yien, J. M. (2019). Psychological capital and university 
students’ entrepreneurial intention in China: Mediation eff ect of entrepreneurial 
capitals. Frontiers in Psychology, 10, 1-11. 


