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Examining the Dynamics of Cultural
Interaction in Virtual Environments

Ivan TYLNYT', Olha MOSKVYCH?, Viktoriia GOLOVED,
Oksana SOKHATSKA*, Viktor SHOSTAK?

Abstract

This article aims to highlight the aspects of intercultural communication in
the virtual environment, mainly focusing on the interaction of virtual teams
composed of carriers of different cultures. The methodology is based on principles
of impartiality, tolerance, and cultural relativism. The primary research focuses
on the interaction of cultures in virtual teams engaged in project tasks and the
advantages and challenges of intercultural virtual communication. When working
in virtual teams, attention is focused on cultural characteristics, referring to the
methodology proposed by Geert Hofstede and his colleagues. Using the 5-D model
of national culture, examples from India, France, China, Denmark, the USA,
and Brazil were analysed to understand the specifics of cultural diversity and its
potential for virtual communication to ensure practical international cooperation.
Particular attention was paid to cultural differences and their impact on intercultural
interaction. Among the general aspects of intercultural virtual communication, we
highlighted cultural differences and their impact on intercultural interaction, and
using these differences to enhance the effectiveness of team virtual work and
create a comfortable virtual environment; explicit (visible) and implicit aspects of
culture; differences in time zones affecting organisational moments and the need
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to consider cultural differences when planning synchronous and asynchronous
communication formats; differences in workplace culture (organisation of the
virtual office). For successful intercultural communication, it is necessary to clearly
understand cultural diversity and cultural relativism, avoid cultural appropriation,
and communicate with carriers of different cultural traditions and social groups
for one’s cultural enrichment.

Keywords: virtual space; global virtual teams; cultural diversity; cultural
differences; cultural intelligence; cultural relativism.

Introduction

During the first decade of the 21st century, the number of Internet users reached
2 billion people. According to forecasts, with such a pace of technological growth,
practically the entire population of the planet will be online by 2025 (Schmidt
& Cohen, 2015). Therefore, studying cultural diversity and its adaptation to
intercultural communication in the virtual environment is necessary to develop
effective strategies for human development in new conditions.

Identifying and considering aspects of cultural interaction in the virtual
environment have scientific and practical significance for the virtual economy,
forming a comfortable psycho-emotional environment for virtual global teams
and developing effective virtual management.

The article aims to identify the aspects of interaction between different cultures
in the virtual space, particularly in business and economic communication.

Literature review

With virtual technologies’ rapid integration into various spheres of life,
applied research on specific groups of people, business companies, and cultural
projects has become increasingly important. These studies highlight intercultural
communication and the prospects for effectively utilising cultural differences
and shared cultural values. Among such works is the study of cultural diversity
and the characterisation of intercultural communicators by Dumitrascu-Baldau
and Dumitru-Demitrascu (2019). International communicative competence, as a
necessary condition for proper interaction and communication with people from
different cultures (exemplified by Malaysia), has been the subject of research by
DeWitt et al. (2022). The focus on post-colonial discourse in academic research
has led to numerous publications on cultural appropriation (Cruz et al., 2023;
Finkelstein & Kimberly, 2022). Language is necessary for virtual communication,
whether symbolic writing or verbal communication. The most common language for
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communication in the virtual space is English (WebEnglish), which has developed
and continues to develop its specific “virtual traits,” a subject of academic interest
(Montero-Fleta et al., 2017; Potolia & Derivry-Plard, 2023; Osadcha, 2023). In
the virtual context, intercultural communication is closely related to knowledge
and understanding of body language (Fouts, 2021). One of the critical problems
of intercultural communication is trust/mistrust. Therefore, successful interaction
through the development of cognitive skills is necessary for effective cultural
interaction (Sokolova, 2023). Developing effective strategies for intercultural
communication and intercultural effectiveness is the subject of research by Fantini
(2020). According to the researcher, developing intercultural competence helps
establish intercultural relationships and a sense of comfort in an international
environment. Globally, this contributes to trade development, the harmonisation of
political relations, peace, social justice, and equality (Fantini, 2020). Erin Meyer
analyses the impact of cultural differences on international business, focusing on
specific cases of the influence of cultural background on the business environment
in various countries worldwide (Meyer, 2014).

Cultural diversity in virtual teamwork is often depicted as paradoxical. National
culture can strongly influence how people perceive information regarding their
actions, behaviour, and reactions, leading to misinterpretations and misreadings.
This means there is a filtration through one’s cultural lens (Dreo et al., 2002). At
the same time, cultural diversity can enhance creativity and the effectiveness of the
work done and improve team interaction by increasing the number and diversity
of ideas and reducing groupthink (Winkler & Bouncken, 2015).

Interaction between different cultures in virtual space, one of the highly dynamic
trends of cultural globalisation, remains a focus of attention for theorists and
practitioners in the social humanities.

Methodology

General and unique methods of cultural studies were used to write the article. A
comprehensive approach allowed for the thorough investigation of the problem of
interaction between different cultures in the virtual space, focusing on specific aspects
that became the subject of our research attention. Induction and deduction methods
were applied to analyse scientific literature in intercultural virtual communication
studies. This allowed us to systematise and structure information according to
the logic of the article’s presentation. To study the impact of cultural diversity
on virtual teamwork and its significance for team processes and productivity
in a virtual environment, we systematically reviewed the scientific literature to
identify previous empirical studies focusing on multinational teams. The analogy
method allowed us to trace the specifics of cultural diversity in different countries
worldwide and its impact on virtual communication, particularly during the work
of virtual multinational teams. The content analysis and historical-comparative
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method were used to analyse the experience of intercultural interaction and the
advantages and risks of such virtual communications. This also allowed us to
conclude the necessity of a comprehensive approach to studying the interaction
of different cultures in the virtual space both from a historical-cultural perspective
and a geographical-spatial one. We used the case method to demonstrate specific
examples related to the practical application of knowledge of various aspects
of the world’s cultural diversity to achieve effective virtual communication,
focusing on countries such as India, France, China, Denmark, the USA, and Brazil.
Methods of generalisation and forecasting were used in formulating conclusions
and recommendations regarding the advantages, challenges, and prospects of
intercultural communication in the virtual environment. The cultural approach
allows us to look at the research problem through the lens of meaning-making
concepts, understanding the role and place of the virtual environment in the
existence of 21st-century humans through the prism of cultural diversity and its
potential to improve intercultural competence, develop cultural empathy, and raise
awareness of cultural relativism.

Results

We propose to highlight the following aspects of intercultural communication
in virtual space.

Differences in Cultural Values

Sociologist Geert Hofstede and his colleagues and students developed an
algorithm for using statistical data to analyse cultural values. Geert Hofstede’s
cultural dimensions theory is one of the leading theories in intercultural
communications (Annamoradnejad et al., 2019). Cultural dimensions allow us to
consider cultures according to several parameters:

Power Distance (LowHigh). In cultures with high power distance, power
distance is one of the most essential parts of social and public life. Power holders
are privileged social strata due to their high-ranking positions. Values include
authoritarian leadership style, social inequality, and a culture of hierarchy. Criticism
or opposition to power is unacceptable (China, North Korea, Russia). In cultures
with low power distance, the prevailing understanding is to minimise social
inequality. Value orientations include equality, individual freedom, and respect for
the person (Austria, Denmark, USA, Finland) (Vranceanu & lorgulescu, 2016).

Collectivism—Individualism. This criterion analyses the degree of encouragement
of'social ties versus individual independence. Collectivist cultures prioritise group
goals over individual ones. These cultures have a rigid social structure, with a
clear division into social groups, where each member is guaranteed a certain level
of attention and care in exchange for loyalty to the existing system (India, Japan,
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and Middle Eastern countries). Individualist cultures are characterised by greater
material well-being of their members, the choice of behaviour and lifestyle, and a
free social structure where everyone takes care of themselves and their loved ones.
They are characterised by competition, unlike the cooperation and collaboration of
collectivist cultures (Denmark, Netherlands, Norway, Ukraine, Sweden) (Szabolcs
& Molnarne, 2018).

Motivation. This is the degree of social approval of using forceful methods or,
conversely, not taking the initiative, not striving for leadership positions or success
in its socially acceptable form. The first type of motivational orientation includes
Austria, the United Kingdom, Venezuela, Germany, Greece, Ireland, Mexico,
and Switzerland. The second includes Denmark, Netherlands, Norway, Portugal,
Finland, Chile, Sweden (Cimpeanu et al., 2011; Aleqedat, 2021).

Uncertainty Avoidance. This is the degree of societal tolerance, attitude towards
the unknown, the other, the unusual, traditionalism and the desire to adhere to
established rituals, traditions, norms, and dogmas. Cultures with a high level
of uncertainty avoidance experience constant stress and fear in situations of
uncertainty, unpredictability, and instability. This leads to high aggressiveness
and rejection of people with different behaviours, lifestyles, and cultural values.
To reduce uncertainty, members of such cultures prefer clear instructions, written
confirmations, schedules, and timetables (Greece, Germany, Peru, and Japan).
Cultures with a low level of uncertainty avoidance more easily accept unpredictable
events and unexpected situations, viewing them as an adventure or challenge and
a push to action (Denmark, Ireland, Netherlands, Norway, Finland) (Szabolcs &
Molnarne, 2018).

Long-term Orientation. This refers to the attitude towards change. A culture
oriented towards the long term perceives the world as constantly moving; therefore,
it is always necessary to prepare for the future (Australia, USA). In a culture
oriented towards the short term, the world is seen as stable, created once and for
all. Thus, the moral standard is the past; its institutions should be followed as
time-tested and proven (India, China) (Milosevic, 2018).

Based on these criteria and taking advantage of the opportunities provided to
researchers by the 5-D model of national culture developed by Geert Hofstede and
his colleagues and followers, we propose a comparative analysis of the cultural
characteristics of countries that are geographically distant from each other and have
different historical, cultural, and religious traditions. In the context of globalisation
and virtualisation, interaction between representatives of these countries can be
effective if attention is paid to these cultural differences, which are a strength of
the interaction when building communications.
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Comparative analysis of cultural data from the 5D-Model
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Figure 1: Comparative analysis of the 5-D models of national culture using the
examples of India, France, China, Denmark, the USA, and Brazil
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Figure 2: Visible and invisible aspects of culture
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Considering visible and invisible aspects of culture in intercultural interaction
is an effective tool for enhancing work efficiency. Visible aspects of culture
include how we interact and live, our appearance, culinary and gastronomic
preferences, the language of communication, leisure activities, folklore traditions,
and artistic preferences and practices. The core of culture, however, lies in its
invisible aspects — its axiological system, moral and ethical principles, behavioural
models, and ways of thinking. Combining knowledge of visible and invisible
aspects of culture in intercultural communication leads to a deeper understanding
of cultural differences and insights into the motivations, behavioural reactions, and
interpretations of different people from various cultural backgrounds.

Key aspects of intercultural communication in the virtual space are: (1)
language of communication; (2) body language; (3) intercultural communicative
competence; (4) cultural empathy (Jiang & Wang, 2018; Hrisca, 2011; Mutheu,
2023; Taylor, 2021).

Differences in workplace culture, i.e. in the organisation of virtual offices

After thoroughly reviewing colleagues’ work on intercultural communications
in virtual teams, we noted the increasing necessity of considering the cultural
characteristics of representatives from different ethnicities, religions, and social
groups when collaborating in virtual spaces. We also analysed recommendations
from intercultural communication specialists, paying attention to their advice on
navigating cultural differences. To explore cultural interaction and its specifics in
virtual spaces, we selected various countries to illustrate the aspects of intercultural
communication when setting up virtual offices. There are cultural differences and
their impact on virtual communication below.

India. The culture of this country is characterised by an indirect communication
style and an inability to say “no” (lack of knowledge is perceived as failure and
disgrace). A high level of emotionality is also typical. For representatives of Indian
culture, it is essential to maintain a clear hierarchy (for example, greeting the
most senior person first, then the rest of the team), social stratification, and strong
corporate ties. Friendship is prioritised over business relationships. The culture is
distinguished by ethnic diversity, demographic composition, and linguistic variety.
The religious factor plays a leading role in communication and behavioural patterns.
The Indian negotiation culture has philosophical and worldview roots embedded in
the Vedic tradition. Hence, there is flexibility, a capacity for consensus-building,
high tolerance for representatives of other cultures, broad-mindedness, and a value-
driven perception of different civilisational forms, with attention to intuition. They
expect the same sensitivity and attentiveness from others towards their culture and
values (Qureshi, 2022).

France. For the French, essential values are family, work, and friends. They
are cautious in trusting social communications and tolerant about personal matters.
However, politics and religion are on the periphery of their axiological orientations.
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Overall, France is distinguished among European countries by a high level of
secularisation and weak religiosity (Belot & Cautres, 2010). There is a specific
attitude towards the English language in this country rooted in historical reasons.

China. The Chinese are known for “thinking before speaking.” They also place
great importance on their traditions and context and expect similar respect from
others. Notably, the Chinese do not like to turn on video during meetings (Wang,
2024).

Denmark. Danes do not like to spend time on formal conversations and social
topics, at least no more than good manners require. They can even be shocked
by their directness in actions. They are focused on completing the task without
distractions and are just as direct and open when expressing their views to
management (Schmidt, 2013; Hervik, 2004).

The USA. Americans have a pronounced desire to dominate conversations. They
prefer yes/no questions and are specific and efficient in communication, aiming for
success and leadership. American culture is low-context, meaning spoken words
carry more weight than other signs and symbols of communication (Eller, 2015;
VanAlstine et al., 2015).

Brazil. Brazilians are high-context communicators, emotional, and family-
oriented. They prefer phone calls and video chats as communication tools.
However, they might struggle with fluent English. Still, the younger generation
is increasingly mastering the language, so this issue will likely become less
significant over time (Oliveira & Campos, 2021).

To improve communication with representatives of Indian culture, it is necessary
to provide a clear work schedule, agree on all meetings in advance, follow their
format and regulations, set deadlines and timings, and pay attention to individual
conversations. Clip tasks (short presentations, quick polls in the chat, etc.) will be
practical. It is also essential to ensure that the meeting or negotiations do not fall on
a holiday, as sacred time and its proper observance are vital for Indians and do not
intersect with work or other activities. Regarding hierarchy, this cultural tradition
has a solid historical background. Therefore, it is not worth trying to neutralise
this aspect of culture. It should be perceived as a cultural feature and treated
with respect and understanding. It is also worth remembering that punctuality is
not mandatory, and communication may be cancelled, especially if it is related
to paramount family matters. Indian culture is high-context, so attention should
be paid not only to the direct meaning of what is said but also to the cultural
subtext (hints, intonations, non-verbal communication signs) (Nishimura et al.,
2008; Qureshi, 2022). We have focused so much on Indian culture because, with
the growth of the global virtual economy, the presence of specialists from India
is noticeably increasing in various industries: pharmaceuticals, clinical research,
banking, IT, and various virtual services.

To improve communication with representatives of French culture, it is necessary
to rely on the aesthetic perception of the world of the French, including the use
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of metaphors in conversation. To improve communication with representatives of
Chinese culture, it is crucial to have clear and well-planned tasks and to provide
an opportunity to express their opinions and vision of solving the problem (Upton,
2022). To improve communication with representatives of Danish culture, it
is worth focusing on email correspondence and clear and specific tasks, but
without pressure or encroaching on freedom of action. To improve communication
with representatives of American culture, more attention should be paid to the
cultural characteristics of other people, avoiding cultural stereotyping. To improve
communication with representatives of Brazilian culture, it is advisable to consider
the choice of communication technology (giving preference to verbal and visual
contacts) (Overcoming Cross-Cultural Challenges in Virtual Work, n d.; How
is Trust Established in Cross-Cultural Work Relationships?, n d.; Fallon, 2021;
Cultural Diversity in a Virtual Work Environment, 2021).

Differences in time zones and, accordingly, in working hours

This problem is particularly relevant for the IT sector, where employees
and many clients are located in different parts of the world (Figure 1). Cultural
differences must be considered to minimise the challenges of time zone differences,
precisely when planning asynchronous (email, voice message) or synchronous
(chat, phone, and video calls) types of communication (Sivunen et al., 2016; Rey,
2023).

Cybertime is nonlinear, which allows virtual teams to be in touch around the
clock; however, tact and cultural empathy, along with the use of asynchronous
communication methods, help avoid conflicts and misunderstandings that may arise
due to time zone differences (Krawczyk-Brytka, 2016). For example, Americans
tend to be very mindful of time, as the phrase “time is money” is one of the
foundations of their business culture. In contrast, Indians perceive time differently,
more indifferently (Stewart, 2006).

When considering various aspects of intercultural relations in the virtual
space, knowledge of the cultural characteristics of different people, the influence of
various factors on these characteristics (communication language, cultural context,
country of residence), and the ability to build practical cooperation based on this
knowledge are essential competencies in the context of virtualisation.
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Figure 3: Map of world time zones (time zone)

Discussion

The globalisation of economic processes and the rapid development of
the virtual economy (Mancuso et al., 2023) have highlighted the importance
of understanding and tolerating the world’s cultural diversity. This diversity
creates a unique and inimitable human living environment and is a resource for
the community’s economic, political, and spiritual prosperity and sustainable
development. Therefore, issues related to the impact of cultural differences on
the effectiveness of human interaction in team activities, particularly in virtual
business environments, have come to the forefront. Today, a significant amount of
work is carried out by global virtual teams that are geographically, linguistically,
mentally, and religiously distant from the physical world. The main difference
between such and traditional project teams is that they do not work together in
the same physical space; they are complex from a technological point of view and
the perspectives of social communication and dynamics (Kultenko, 2022). The
activities of such teams have been actively used since the 1990s to accelerate global
competitiveness and increase global clientele due to technological advancements.
However, for successful virtual communication and project execution, behavioural
adaptation driven by the understanding and acceptance of cultural differences is a
significant factor (Gafni & Goldstein, 2020; Olson & Olson, 2003).
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Since global virtual teams, as previously mentioned, are often spread worldwide,
the technology significantly simplifies communication and information exchange
among team members while providing access to a more excellent range of skills
and abilities. This helps reduce the time needed to complete a task or project
overall. Proper organisation of cultural interaction also enhances the effectiveness
of the company/organisation itself and improves the emotional microclimate. In
addition to overcoming geographical and time barriers, such teams help overcome
intercultural misunderstandings (Shachaf, 2008). Notably, for the successful
operation of a virtual team composed of members from different cultures, the
initial influence comes from the participant’s age and the country’s reputation.
Later, cognitive abilities (Perry, 2023) and knowledge of the English language
(Osadcha, 2023; Uzun, 2014) become more significant.

The most demanded skills for intercultural communication in the virtual world
include: (1) the ability to think logically and reason; (2) language proficiency
(reading, writing, speaking, listening) (Montero-Fleta et al., 2017); (3) critical
thinking (particularly valued are attention to detail, openness, and intellectual
curiosity) (Wool, 2021); (4) the ability to plan and prioritise; (5) the ability
to analyse data and create one’s brand/image; (6) the ability to write clearly
and structurally, contextualise one’s thoughts for others to read, and understand
what others have written, especially those from different cultural traditions and
languages (Salceanu, 2021; Cooks-Campbell, 2023).

For successful communication between people from different cultures,
intercultural communicative competence is necessary. A vital aspect of this
competence is the ability to step outside one’s usual cultural paradigm and realise
that a fixed worldview can be an obstacle to seeing things from different, unfamiliar
perspectives (Fantini, 2020). In other words, in the context of an intercultural
situation in virtual space, cultural empathy becomes essential. This involves
showing interest in other cultures, openness to new ideas and interpretations
of cultures, understanding cultural practices, cultural heritage, and values,
and recognising the difficulties and misunderstandings that can (and do) arise
between people from different cultural backgrounds. Intercultural communicative
competence and cultural empathy lead to understanding another culture’s history
and forming emotional connections with representatives of one’s own cultural
tradition. Knowledge of other cultures allows for critical evaluation of the cultural
viewpoints and practices of one’s own and others’ cultures. All the above aspects
are necessary for successful virtual communication and to develop flexibility and
adaptability. Additionally, in today’s globalised world, it is worth considering that
ethnic or national identity is only one source of cultural identity; people may have
multiple cultural self-identifications (Holliday, 2016).

Virtual intercultural communication on a global scale has several problems,
the most noticeable of which are: (1) lack of trust (Sokolova, 2023); (2) lack
of cultural knowledge; (3) time factor (differences in time zones and biological
rhythms) (Anawati & Craig, 2006).
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Among the problems of virtual intercultural interaction are also highlighted:
(1) misinterpretation and misunderstanding; this is especially noticeable in written
communication, in the absence of “body language,” reading emotions, and non-
verbal signals, which significantly improve the perception and understanding of
information and contexts during face-to-face communication (Fouts, 2021); (2)
cultural appropriation, without proper understanding, awareness, and respect for the
elements of the culture being borrowed (e.g., using sacred music for entertainment);
such actions can result in offence, aggression, and other misunderstandings on a
cultural basis (Cruz et al., 2023; Finkelstein & Kimberly, 2022).

Jane Jackson offers the characteristics of ethical intercultural communicators:
(1) a clear awareness of the motto “all different — all equal”; (2) active interaction
with people of different groups (religious, gender, people with disabilities); (3)
the ability to listen and hear, refraining from making judgments about people,
mainly because of their language or ethnic origin; (4) asking patient questions to
confirm or clarify the meaning of the message; (5) recognising the possibility of
misunderstandings based on language and/or cultural grounds; (6) studying other
languages and cultures for better communication and interaction with people of
different cultural traditions; (7) understanding cultural contexts and situations; (8)
valuing intercultural interaction; (9) recognising cultural diversity and being aware
that one person cannot represent an entire community or culture; (10) striving for a
comprehensive review of intercultural interaction; (11) treating people from other
cultures with respect and dignity (Jackson, 2024).

Intercultural communication in the virtual space is a source of numerous options
for cultural interaction and spiritual and emotional enrichment and inspiration,
despite the challenges and problems that arise and will arise due to cultural
differences. This is almost unanimously affirmed by scientists and leaders of
international corporations, politicians, analysts, and managers (Anawati & Craig,
2006; Gandhi & Patel, 2018; Fouts, 2021).

Conclusion

Despite cultural globalisation and the virtualisation of many areas of life,
national, ethnic, and religious differences, which are components of cultures,
significantly affect intercultural virtual communication. Cultural diversity
remains one of the decisive factors in organising effective virtual communication,
particularly in the business and economic spheres, meaning national culture
prevails over corporate culture. Globalised structures and companies face problems
of cultural differences and interactions in the virtual space when working on joint
projects and in the long term.

Therefore, cultural awareness and intercultural communicative competence in
various countries are essential for practical cooperation — from ordinary employees
to top managers. For the successful organisation of intercultural virtual cooperation,
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we recommend relying on the methodology of sociologist Geert Hofstede, who
conducts a comparative analysis of the cultural characteristics of national cultures
and countries. Various aspects of cultural interaction in virtual communications
can be considered based on these indicators. His theory of cultural dimensions
provides the opportunity to compare cultures internationally.

Essential aspects of intercultural interaction in the virtual space include the
language of communication (usually WebEnglish), body language and non-
verbal signals of cultural communication, and cultural empathy. Intercultural
communicative competence is based on knowing one’s culture and accepting other
cultures, interacting with carriers of other cultural values, and respecting their
views and value orientations. Cultural empathy arises from the ability to listen to
and hear others, refrain from making judgments, avoid stereotypical perceptions of
another culture, and recognise cultural differences as factors that can contribute to
cultural awareness and, at the same time, become sources of misunderstandings and
conflicts (due to language barriers, personal cultural background, social distance).
Treating it as a valuable communication opportunity and understanding cultural
contexts and situations is necessary for successful intercultural interaction.

In intercultural virtual communication, it is essential to consider time zone
differences and cultural differences based on local traditions, religion, value
priorities, and the context of the culture and its visible and invisible aspects.
Adapting to different cultures in a virtual space should be considered a learning
process, forming a perception of the other. As a result, value orientations and
identities change, and new social-communicative skills are acquired.

References

Alegedat, H. Q. (2021). Does Cultural Hofstede dimension “Indulgence versus Restraint”
impact the Corporate Performance. Journal of Sustainable Community Development,
3(2), 111118; DOI: 10.32924/jscd.v3i2.49

Anawati, D., & Craig, A. (2006). Behavioural Adaptation Within Cross-Cultural Virtual
Teams. IEEE Transactions on Professional Communication, 49(1), 4456; DOI:
10.1109/TPC.2006.870459

Annamoradnejad, I., Mohammadamin, F., Habibi, J., & Tavakoli, S. (2019). Cross-Cultural
Studies Using Social Networks Data. [EEE Transactions on Computational Social
Systems, 6(4), 627636; DOI: 10.1109/TCSS.2019.2919666

Belot, C., & Cautres, B. (2010). Etre Frangais: force et diversité du sentiment d’appartenance
nationale. In: Brechon P., & Galland O. L’individualisation desvaleurs. (pp. 197212).
Paris: Armand Colin. https://www.researchgate.net/publication/278745152 Etre
Francais_force et diversite du sentiment d’appartenance nationale

Cimpeanu, A., Pirju, S., & Mironov, G. (2011). Characterisation of European Management
Perspective Hofstede’s Cultural Dimensions Comparative Analysis. International
Conference “Risk in Contemporary Economy”, XII th Edition. Romania: Galati,
2011. pp. 220224. https://www.academia.edu/118261503/Characterization

156



REVISTA DE CERCETARE SI INTERVENTIE SOCIALA - VOLUMUL 87/2024

of European Management Perspective Hofstedes Cultural Dimensions
Comparative Analysis?rhid=28920307928&swp=rr-rw-wc-41920293

Cruz, A. G., Seo Y., & Scaraboto, D. (2023). Between Cultural Appreciation and Cultural
Appropriation: Self-Authorising the Consumption of Cultural Difference. Journal
of Consumer Research, 50(5), 962984; DOI: 10.1093/jcr/ucad022

Cultural Diversity in a Virtual Work Environment (2021). EU Business School, January
8,2021. https://www.euruni.edu/blog/cultural-diversity-virtual-work-environment/

DeWitt, D., Chan Suet Fong, & Loban, R. (2022). Virtual reality for developing intercultural
communication competence in Mandarin as a Foreign language. Educational
technology research and development, 70, 615638; DOI: 10.1007/s11423-021-
10074-9

Dreo, H., Kunkel, P., & Mitchell, T. (2002). Virtual teams guidebook for managers.
Milwaukee, WI: ASQ Quality Press. 117 p.

Dumitragcu-Baldau, 1., & Dumitragcu, D. D. (2019). Intercultural communication and its
challenges within the international virtual project team. MATEC Web of Conferences,
290(2), 113; DOI: 10.1051/matecconf/201929007005

Eller, J. D. (2015). Culture and Diversity in the United States: So Many Ways to Be
American. Routledge: London. 256 p; DOI: 10.4324/9781315739120

Fallon, N. (2021). Have a Cross-Cultural Remote Team? Here's How to Communicate
Better in Meetings. U.S., Washington: Chamber of Commerce. https://www.
uschamber.com/co/start/strategy/cross-cultural-virtual-communications

Fantini, A. E. (2020). Reconceptualising intercultural communicative competence: A
multinational perspective. Research in Comparative and International Education,
15(1), 375; DOI: 10.1177/1745499920901948

Finkelstein, S. R., & Kimberly R. (2022). Cultural exploitation or cultural Exchange? The
roles of perceived group status and others’ psychological investment on reactions
to consumption of traditional cultural products. Psychology & Marketing, 39(12),
23492360; DOI: 10.1002/mar.21728

Fouts, M. (2021). Body Language in A Virtual World: How to Communicate Your
Message Effectively. Forbes, September 30, 2021. https://www.forbes.com/sites/
forbescoachescouncil/2021/09/30/body-language-in-a-virtual-world-how-to-
communicate-your-message-effectively/

Gafni, R., & Goldstein, A. (2020). Effects of Multicultural Teamwork on Individual
Procrastination. Interdisciplinary Journal of e-Skills and Lifelong Learning, 16,
043063; DOI: 10.28945/4617

Gandhi, R. D. & Patel, D. S. (2018). Virtual Reality — Opportunities and Challenges.
International Research Journal of Engineering and Technology (IRJET), 5(1),
482490; DOI: 10.22214/ijraset.2019.4321

Gregersen, E. (2024). Time zone. Encyclopedia Britannica, Sep. 30, 2024. https://www.
britannica.com/science/time-zone

Hervik, P. (2004). The Danish Cultural World of Unbridgeable Differences. Ethnos, 69(2),
247267; DOI: 10.1080/0014184042000212885

Hofstede, G. (2001). Culture s Consequences: Comparing Values, Behaviors, Institutions,
and Organizations Across Nations. Thousand Oaks: Sage Publication, 2001. 596 p.

157



REVISTA DE CERCETARE SI INTERVENTIE SOCIALA - VOLUMUL 87/2024

Holliday, A. (2016). Difference and awareness in cultural travel: negotiating blocks
and threads. Language and Intercultural Communication, 16(3), 318331; DOI:
10.1080/14708477.2016.1168046

How is Trust Established in Cross-Cultural Work Relationships? Why Aperian. Aperian,
n. d. https://aperian.com/blog/how-is-trust-established-in-cross-cultural-work-
relationships/

Hrisca, A. M. (2011). Online Communication and Body Language. Acta universitatis
danubius, 15(2), 7491; DOI: 10.3389/fnbeh.2021.709365

Jackson, J. (2024). Introducing Language and Intercultural Communication. London:
Routledge, 2023. p. 436; DOI: 10.4324/9781003332442

Jiang, J., & Wang, Y. (2018). A Study of Cultural Empathy in Foreign Language Teaching
from the Perspective of Cross-cultural Communication. Theory and Practice in
Language Studies, 8(12), 16641670; DOI: 10.17507/tpls.0812.12

Krawczyk-Brytka, B. (2016). Intercultural Challenges in Virtual Teams. Journal of
Intercultural Management, 8(3), 6985; DOI: 10.1515/joim-2016-0017

Kultenko, V., Morska, N., Fesenko, G., Poperechna, G., Polishchuk, R., & Kulbida, S.
(2022). The Natural Human Rights within the Postmodern Society: A Philosophical
Socio-Cultural Analysis. Postmodern Openings, 13(1), 186197; DOI: 10.18662/
po/13.1/391

Mancuso, 1., Messeni Petruzzelli, A., & Panniello U. (2023). Digital business model
innovation in metaverse: How to approach virtual economy opportunities. Information
Processing and Management, 60(5), 128; DOI: 10.1016/j.ipm.2023.103457

Meyer, E. (2014). The Culture Map: Breaking Through the Invisible Boundaries of Global
Business. N. Y.: PublicAffairs, 2014. 290 p.

Milosevic, D. (2018). Dimensionalising cultures: The Hofstede model in context. Online
readings in psychology and culture 2.1(2018), 117. https://www.academia.
edu/41920293/Dimensionalizing_cultures The Hofstede model in_context

Montero-Fleta, B., Perez-Sabater, C., MacDonald, P., Conchado-Peiro, A., & Varhelahti, M.
(2017). Communicative language in the virtual world. New Trends and Issues
Proceedings on Humanities and Social Sciences, 1(2017), 127134; DOI: 10.18844/
prosoc.v3il.1759

Mutheu, M. (2023). Cross-Cultural Differences in Online Communication Patterns. Journal
of Communication, 4(1), 3142; DOI: 10.47941/jcomm.1654

Nishimura, S., Nevgi, A., & Seppo, T. Communication Style and Cultural Features in High/
Low Context Communication Cultures: A Case Study of Finland, Japan and India.
January 2008. p. 783-796. https://www.researchgate.net/publication/255646167 _
Communication_ Style and Cultural Features in HighLow_ Context
Communication_Cultures A Case_Study of Finland Japan and India

Oliveira, R. C. N., & Campos, R. C. (2021). Cultural diversity in Brazil. Centro Brasileiro
de Requalicagdo Fluvial, 2021, 17; DOI: 10.13140/RG.2.2.31065.65127

Olson, J. S., & Olson G. M. (2003). Culture Surprises in Remote Software Development
Teams. Queue, 1(9), 5259; DOI: 10.1145/966789.966804

Osadcha, L. (2023). The influence of virtual communication on the lingual picture of the
world (on the example of webenglish). NeUKMA Research Papers. History and
Theory of Culture, 6(2023), 4550; DOI: 10.18523/2617-8907.2023.6.45-50

158



REVISTA DE CERCETARE SI INTERVENTIE SOCIALA - VOLUMUL 87/2024

Overcoming Cross-Cultural Challenges in Virtual Work Retrieved. Aperian, n. d. https://
aperian.com/blog/overcoming-cross-cultural-challenges-in-virtual-work/

Perry, E. (2023). 9 cognitive skill examples and how to improve them. BetterUp, 2023,
November 14. https://www.betterup.com/blog/cognitive-skills-examples

Potolia, A., & Derivry-Plard, M. (2023). Virtual Exchange for Intercultural Language
Learning and Teaching: Fostering communication for the digital age. London:
Routledge, 2023. 230 p; DOI: 10.4324/9781003024620

Qureshi, M. H. (2022). Cultural Diversity in India. Journal of Development Policy and
Practice, 8(1), 1323; DOI: 10.1177/24551333221127508

Rey, D. (2023). Navigating Time Zones: Tips for Effective Communication in a Virtual
Team. MATCHR. Embedded Sourcing & Recruitment Teams, 2013, December 13.
https://www.matchr.io/navigating-time-zones-tips-for-effective-communication-in-
a-virtual-team/

Salceanu, C. (2021). Big-Five Personality Traits and Cognitive Skills in Higher Education
in the Pandemic Context. Postmodern Openings, 12(3), 267287; DOI: 10.18662/
po/12.3/340

Schmidt, E., & Cohen, J. (2015). The New Digital Age: Transforming Nations, Businesses,
and Our Lives. Lviv: Litopys, 2015. 368 p.

Schmidt, G. (2013). “Let’s Get Together”: Perspectives on Multiculturalism and Local
Implications in Denmark. In: Kivisto, P., Wahlbeck, O.: Debating Multiculturalism
in the Nordic Welfare States. Palgrave Politics of Identity and Citizenship Series.
London: Palgrave Macmillan, 2013. pp. 197218; DOI: 10.1057/9781137318459 8

Shachaf, P. (2008). Cultural diversity and information and communication technology
impacts on global virtual teams: An exploratory study. Information & Management,
45(2), 131142; DOI: 10.1016/§.im.2007.12.003

Sivunen, A., Nurmi, N., & Koroma, J. (2016). When a One-Hour Time Difference is Too
Much: Temporal Boundaries in Global Virtual Work. In 49¢th Hawaii International
Conference on System Sciences 2006. (pp. 511520); DOI: 10.1109/HICSS.2016.70

Sokolova, H. (2023). Challenges and Solutions for Trust Building in Virtual Multicultural
Teams. Journal of Applied Linguistic and Intercultural Studies, 4, 17. https://www.
researchgate.net/publication/376168897 Challenges and Solutions for Trust
Building in Virtual Multicultural Teams

Stewart, J. (2006). Cross culture project management. In Paper presented at PMI®
Global Congress 2006. Seattle: Project Management Institute. https:/www.pmi.
org/learning/library/cross-culture-project-management-teams-8008

Szabolcs, N., & Molnarne, C. K. (2018). The Effects of Hofstede’s Cultural Dimensions on
Pro-Environmental Behaviour: How Culture Influences Environmentally Conscious
Behaviour. Theory, Methodology, Practice — Review of Business and Management,
14(1), 2736; DOI: 10.18096/TMP.2018.01.03

Taylor, D. A. (2021). The Influence of Language Diversity on Virtual Team Communication:
Overcoming Barriers and Leveraging Benefits. Management international, 25,
1838; DOI: 10.7202/1086409ar

The dimensions explained. GEERT HOFSTEDE, n. d. https://geerthofstede.com/culture-
geert-hofstede-gert-jan-hofstede/6d-model-of-national-culture/

Upton, J.Z. (2022). Multilingualism and Intercultural Competence. Conference: PanSIG
2021 Local and Global Perspectives: Plurilingualism and Multilingualism, 2021.

159



REVISTA DE CERCETARE SI INTERVENTIE SOCIALA - VOLUMUL 87/2024

https://www.researchgate.net/publication/361162662 Multilingualism_and _
Intercultural Competence

Uzun, L. (2014). Utilising Technology for Intercultural Communication in Virtual
Environments and the Role of English. Procedia — Social and Behavioral Sciences,
116, 24072411; DOI: 10.1016/j.sbspro.2014.01.583

VanAlstine, J., Cox, S. R., & Roden, D. M. (2015). Cultural Diversity in the United
States and Its Impact on Human Development. Journal of the Indiana Academy of
the Social Sciences, 18(1), 125143. https://digitalcommons.butler.edu/jiass/vol18/
iss1/10

Vranceanu, C. A., & lorgulescu, M.-C. (2016). A Look at Hofstede’s Cultural Dimensions
in Two Service Sectors from Romania. Amfiteatru Economic Journal, 18(10),
875884. https://www.econstor.eu/handle/10419/169042

Wang, X. (2024). Cultural Diversity and Fusion in Chinese Culture. In Proceedings of the
3rd International Conference on Culture, Design and Social Development (CDSD
2023). (pp. 551557); DOI: 10.2991/978-2-38476-222-4 68

Winkler, V. A., & Bouncken, R. B. (2015). How Does Cultural Diversity in Global
Innovation Teams Affect the Innovation Process? Engineering Management Journa,
23(14), 2435; DOI: 10.1080/10429247.2011.11431917

Wool, M. (2021). Curious? Wanting to learn more is key to career success. BetterUp, 2021,
July 15. https://www.betterup.com/blog/intellectual-curiosity

160



